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Case Study Project

Performance Marketing for an Ecommerce Brand

MOBILE PHONE ACCESSORIES
BRAND



Accessories brand growth and

OBJECTIVE drive online sales through

performance marketing.



APPROACH



1 COMPREHENSIVE WEBSITE AND ONLINE
* / PLATFORM ANALYSIS:

/ Thoroughly reviewed the client's website and all online platforms
to identify areas for improvement.

/ Analyzed user experience, product information, and overall
online presence.

/ Implemented necessary changes to enhance the website's
effectiveness and user engagement.



2.

COMPETITOR ANALYSIS FOR META AD
CAMPAIGNS:

Conducted a deep dive into the competitor's Meta (Facebook
and Instagram) ad campaigns.

Analyzed their ad creative, messaging, targeting, and website
features to understand what resonates with the target audience.

Leveraged these insights to develop a competitive and effective
ad strategu.



3« ) AWARENESS AD CAMPAIGN EXECUTION:

/ Launched a brand awareness ad campaign on Meta with a daily
budget of 3200.

/ The goal was to introduce the products to the target audience
and build a user base.

/ Closely monitored the campaign performance and made
necessary optimizations.



4.) SALESAD CAMPAIGN OPTIMIZATION:

/ Created two sales-focused ad campaigns with a daily budget of
21,000 each to test and identify the better-performing ad.

/ Analyzed the campaign data to determine the more effective ad
in terms of engagement, conversions, and cost-per-acquisition.

/ Scaled the successful ad campaign to drive online sales.



5« | LEAD GENERATION AND AUTOMATION:

ldentified abandoned carts (customers who left without
~/ completing their orders) and implemented automated follow-up

processes.

/ Leveraged these leads to nurture and convert them into
successful sales.



The awareness ad
campaign helped
establish the brand's
presence and built
qualified user base.

RESULT

&0
2l

The optimized sales
ad campaign led to @
significant increase in

online orders and

revenue for the client.

The automated lead
follow-up process
resulted in a higher

conversion rate from
abandoned carts.

|

The overall
performance
marketing approach,
including website
optimization,
competitor analysis,
and campaign
management,
contributed to the
client's ecommerce
business acceleration.



KEY TAKEAWAYS

Performance marketing is not solely about running ad
campaigns; it requires a holistic approach involving
comprehensive analysis, optimization, and an experimental

mindset.

Competitor analysis and understanding the target audience's
preferences are crucial for developing effective ad strategies.
Continuous monitoring, testing, and optimization of campaigns
are essential to maximize the return on investment.
Leveraging automation and lead nurturing can significantly
enhance the conversion rates and drive sustainable growth.
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